Home / Examination / 2022-2023-MAY-SEM2:REGULAR / Evaluation / Programme

I Marks 22590 : Bachelor of Management Studies(BMS), 2, SEMESTER, 2022-2023-MAY-SEM2:REGULAR, IA

Marks 22590 : Bachelor of Management Studies(BMS), 2, SEMESTER, 2022-2023-MAY-
SEM2:REGULAR, IA

(J s.No.

10

11

12

13

14

Exam Roll
Number

22058590001

22058590001

22058590001

22058590001

22058590001

22058590001

22058590001

22058590002

22058590002

22058590002

22058590002

22058590002

22058590002

22058590002

Enrolment Number

22RLADBBMS000037

22RLADBBMS000037

22RLADBBMS000037

22RLADBBMS000037

22RLADBBMS000037

22RLADBBMS000037

22RLADBBMS000037

22RLADBBMS000018

22RLADBBMS000018

22RLADBBMS000018

22RLADBBMS000018

22RLADBBMS000018

22RLADBBMS000018

22RLADBBMS000018

© Project Samarth - All Rights Reserved

Student
Name

MAHESH
KUMAR

MAHESH
KUMAR

MAHESH
KUMAR

MAHESH
KUMAR

MAHESH
KUMAR

MAHESH
KUMAR

MAHESH
KUMAR

B
CHANDINI
CHAKMA

B
CHANDINI
CHAKMA

B
CHANDINI
CHAKMA

B
CHANDINI
CHAKMA

B
CHANDINI
CHAKMA

B
CHANDINI
CHAKMA

B
CHANDINI
CHAKMA

Paper Code

2346000001

2051001002

2274001201

2922061201

2922061202

2922061203

6967000027

2051001003

2186000007

2034001202

2922061201

2922061202

2922061203

6967000019

Paper Name

ADVACED
SPREADSHEETS
TOOLS

fe=<Y 3nu=ie aa -
g

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

e Hifsar 3R sanT
WG - T

ENVIRONMENTAL
AUDITING

MARGINALITIES IN
INDIAN WRITING

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

Designed & Developed by 6

Term

SEMESTER

2
SEMESTER

SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

Maximum
Marks

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

Marks Compor
Uploaded Status
Not Ente
9 Ok
15 Ok
20 Ok
26 Ok
24 Ok
Not Ente
16 Ok
Not Ente
24 Ok
27 Ok
27 Ok
28 Ok
9 Ok

Initiative By % MoE


https://du.samarth.ac.in/index.php
https://du.samarth.ac.in/index.php/examination
https://du.samarth.ac.in/index.php/examination/dashboard/session?session=2022-2023-MAY-SEM2%3AREGULAR
https://du.samarth.ac.in/index.php/examination/evaluator/dashboard?session=834129bb010300ac5ee33864a4820ade49813ccba4a988082580ccddbaeaab982022-2023-MAY-SEM2%3AREGULAR
https://du.samarth.ac.in/index.php/examination/evaluator/programme?session=834129bb010300ac5ee33864a4820ade49813ccba4a988082580ccddbaeaab982022-2023-MAY-SEM2%3AREGULAR

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

22058590003

22058590003

22058590003

22058590003

22058590003

22058590003

22058590003

22058590004

22058590004

22058590004

22058590004

22058590004

22058590004

22058590004

22058590005

22058590005

22058590005

22RLADBBMS000028

22RLADBBMS000028

22RLADBBMS000028

22RLADBBMS000028

22RLADBBMS000028

22RLADBBMS000028

22RLADBBMS000028

22RLADBBMS000009

22RLADBBMS000009

22RLADBBMS000009

22RLADBBMS000009

22RLADBBMS000009

22RLADBBMS000009

22RLADBBMS000009

22RLADBBMS000027

22RLADBBMS000027

22RLADBBMS000027

© Project Samarth - All Rights Reserved

DORE
HOTKAR
VIVEK
ANAND

DORE
HOTKAR
VIVEK
ANAND

DORE
HOTKAR
VIVEK
ANAND

DORE
HOTKAR
VIVEK
ANAND

DORE
HOTKAR
VIVEK
ANAND

DORE
HOTKAR
VIVEK
ANAND

DORE
HOTKAR
VIVEK
ANAND

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

DIVESH

DIVESH

DIVESH

2051001002

2346000001

2922061201

2922061202

2922061203

6967007001

2554001201

2051001001

2036000002

2274001201

2922061201

2922061202

2922061203

6967007001

2051001002

2036000002

2414001201

fe=dt =i oRa -

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

VEDIC
MATHEMATICS - Il

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

oY yToT: TRIvoT 3R
AR -

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

VEDIC
MATHEMATICS - 1I

o= anu=aTie aa -
T

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

20.00

30.00

30.00

30.00

10.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

12 Ok
Not Ente
24 Ok
29 Ok
25 Ok
10 Ok
22 Ok
17 Ok
Not Ente
24 Ok
27 Ok
26 Ok
29 Ok
10 Ok
8 Ok
Not Ente
12 Ok

Initiative By % MoE



32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

51

22058590005

22058590005

22058590005

22058590005

22058590006

22058590006

22058590006

22058590006

22058590006

22058590006

22058590006

22058590007

22058590007

22058590007

22058590007

22058590007

22058590007

22058590007

22058590008

22058590008

22RLADBBMS000027

22RLADBBMS000027

22RLADBBMS000027

22RLADBBMS000027

22RLADBBMS000045

22RLADBBMS000045

22RLADBBMS000045

22RLADBBMS000045

22RLADBBMS000045

22RLADBBMS000045

22RLADBBMS000045

22RLADBBMS000040

22RLADBBMS000040

22RLADBBMS000040

22RLADBBMS000040

22RLADBBMS000040

22RLADBBMS000040

22RLADBBMS000040

22RLADBBMS000016

22RLADBBMS000016

© Project Samarth - All Rights Reserved

DIVESH

DIVESH

DIVESH

DIVESH

RIA

RIA

RIA

RIA

RIA

RIA

RIA

NIKHIL
PRASHAR

NIKHIL
PRASHAR

NIKHIL
PRASHAR

NIKHIL
PRASHAR

NIKHIL
PRASHAR

NIKHIL
PRASHAR

NIKHIL
PRASHAR

AYUSH
GOEL

AYUSH
GOEL

2922061201

2922061202

2922061203

6967000009

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967000019

2051001002

2344001201

2346000001

2922061201

2922061202

2922061203

6967007001

2051001002

2274001201

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=t sk ora -
|

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

o= anu=Tie aa -
R

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

VEDIC
MATHEMATICS - 1I

fe=<) anu=aTie aa -
T

PRINCIPLES OF
MACROECONOMICS
1

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

23 Ok
20 Ok
24 Ok
Not Ente
9 Ok
Not Ente
18 Ok
23 Ok
26 Ok
22 Ok
8 Ok
13 Ok
21 Ok
Not Ente
24 Ok
26 Ok
24 Ok
8 Ok
10 Ok
15 Ok

Initiative By % MoE



52

53

54

55

56

57

58

59

60

61

62

63

64

65

66

67

68

69

70

71

72

22058590008

22058590008

22058590008

22058590008

22058590008

22058590009

22058590009

22058590009

22058590009

22058590009

22058590009

22058590009

22058590010

22058590010

22058590010

22058590010

22058590010

22058590010

22058590010

22058590011

22058590011

22RLADBBMS000016

22RLADBBMS000016

22RLADBBMS000016

22RLADBBMS000016

22RLADBBMS000016

22RLADBBMS000007

22RLADBBMS000007

22RLADBBMS000007

22RLADBBMS000007

22RLADBBMS000007

22RLADBBMS000007

22RLADBBMS000007

22RLADBBMS000036

22RLADBBMS000036

22RLADBBMS000036

22RLADBBMS000036

22RLADBBMS000036

22RLADBBMS000036

22RLADBBMS000036

22RLADBBMS000006

22RLADBBMS000006

© Project Samarth - All Rights Reserved

AYUSH
GOEL

AYUSH
GOEL

AYUSH
GOEL

AYUSH
GOEL

AYUSH
GOEL

ALOK RAJ

ALOK RAJ

ALOK RAJ

ALOK RAJ

ALOK RAJ

ALOK RAJ

ALOK RAJ

KUNAL
ARYA

KUNAL
ARYA

KUNAL
ARYA

KUNAL
ARYA

KUNAL
ARYA

KUNAL
ARYA

KUNAL
ARYA

AKASH P
PRAKASH

AKASH P

DDAKAQU

2346000001

2922061201

2922061202

2922061203

6967000027

2051001002

2036000004

2344001201

2922061201

2922061202

2922061203

6967007002

2051001002

2186000007

2034001202

2922061201

2922061202

2922061203

6967000019

2081001009

2416000004

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

o= anu=aTie aa -
T

CREATIVE WRITING

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

NATIONAL CADET
CORPS - I

fe=<Y 3nu=ie aa -
R

ENVIRONMENTAL
AUDITING

MARGINALITIES IN
INDIAN WRITING

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

Translation and
Interpretation in
Malayalam

PERSONAL
FINANCIAL

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2

CCENMEQTED

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

10.00

Not Ente
22 Ok
20 Ok
24 Ok
Not Ente
13 Ok
Not Ente
23 Ok
26 Ok
26 Ok
30 Ok
8 Ok
0 Ok
Not Ente
0 Ok
20 Ok
17 Ok
24 Ok
8 Ok
14 Ok
6 Ok

Initiative By % MoE



73

74

75

76

77

78

79

80

81

82

83

84

85

86

87

88

89

90

91

22058590011

22058590011

22058590011

22058590011

22058590011

22058590012

22058590012

22058590012

22058590012

22058590012

22058590012

22058590012

22058590013

22058590013

22058590013

22058590013

22058590013

22058590013

22058590013

22RLADBBMS000006

22RLADBBMS000006

22RLADBBMS000006

22RLADBBMS000006

22RLADBBMS000006

22RLADBBMS000025

22RLADBBMS000025

22RLADBBMS000025

22RLADBBMS000025

22RLADBBMS000025

22RLADBBMS000025

22RLADBBMS000025

22RLADBBMS000017

22RLADBBMS000017

22RLADBBMS000017

22RLADBBMS000017

22RLADBBMS000017

22RLADBBMS000017

22RLADBBMS000017

© Project Samarth - All Rights Reserved

AKASH P
PRAKASH

AKASH P
PRAKASH

AKASH P
PRAKASH

AKASH P
PRAKASH

AKASH P
PRAKASH

DIKSHA

DIKSHA

DIKSHA

DIKSHA

DIKSHA

DIKSHA

DIKSHA

AYUSH
SHARMA

AYUSH
SHARMA

AYUSH
SHARMA

AYUSH
SHARMA

AYUSH
SHARMA

AYUSH
SHARMA

AYUSH
SHARMA

2922061201

2922061202

2922061203

6967000009

2554001201

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967000019

6967007002

2051001002

2036000004

2922061201

2922061202

2922061203

2554001201

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

fe=<t siuenies ove -
|

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

NATIONAL CADET
CORPS - I

fe=<) snu=ie aa -
PG|

CREATIVE WRITING

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL

CRILINATIANN AN

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

10.00

20.00

30.00

30.00

30.00

30.00

23 Ok
25 Ok
24 Ok
Not Ente
22 Ok
16 Ok
Not Ente
21 Ok
27 Ok
28 Ok
28 Ok
8 Ok
9 Ok
18 Ok
Not Ente
30 Ok
28 Ok
30 Ok
29 Ok

Initiative By % MoE



92

93

94

95

96

97

98

99

100

101

102

103

104

105

106

107

108

109

110

111

112

22058590014

22058590014

22058590014

22058590014

22058590014

22058590014

22058590014

22058590015

22058590015

22058590015

22058590015

22058590015

22058590015

22058590015

22058590016

22058590016

22058590016

22058590016

22058590016

22058590016

22058590016

22RLADBBMS000055

22RLADBBMS000055

22RLADBBMS000055

22RLADBBMS000055

22RLADBBMS000055

22RLADBBMS000055

22RLADBBMS000055

22RLADBBMS000015

22RLADBBMS000015

22RLADBBMS000015

22RLADBBMS000015

22RLADBBMS000015

22RLADBBMS000015

22RLADBBMS000015

22RLADBBMS000002

22RLADBBMS000002

22RLADBBMS000002

22RLADBBMS000002

22RLADBBMS000002

22RLADBBMS000002

22RLADBBMS000002

© Project Samarth - All Rights Reserved

TARUN
JAIN

TARUN
JAIN

TARUN
JAIN

TARUN
JAIN

TARUN
JAIN

TARUN
JAIN

TARUN
JAIN

AVNI
AGARWAL

AVNI
AGARWAL

AVNI
AGARWAL

AVNI
AGARWAL

AVNI
AGARWAL

AVNI
AGARWAL

AVNI
AGARWAL

AANCHAL
JAJU

AANCHAL
JAJU

AANCHAL
JAJU

AANCHAL
JAJU

AANCHAL
JAJU

AANCHAL
JAJU

AANCHAL
JAJU

2051001003

2034001202

2036000004

2922061201

2922061202

2922061203

6967007001

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967000009

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967000019

Trera Hifgan 3k sa@mT
W - T

MARGINALITIES IN
INDIAN WRITING

CREATIVE WRITING

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

VEDIC
MATHEMATICS - 1l

fe=<) 3nu=aTie aa -
T

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=t siuenier oRe -
£c|

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

14 Ok
23 Ok
Not Ente
22 Ok
23 Ok
22 Ok
10 Ok
10 Ok
Not Ente
22 Ok
28 Ok
28 Ok
27 Ok
Not Ente
8 Ok
Not Ente
23 Ok
28 Ok
29 Ok
25 Ok
9 Ok

Initiative By % MoE



113

114

115

116

117

118

119

120

121

122

123

124

125

126

127

128

129

130

131

132

22058590017

22058590017

22058590017

22058590017

22058590017

22058590017

22058590017

22058590018

22058590018

22058590018

22058590018

22058590018

22058590018

22058590018

22058590019

22058590019

22058590019

22058590019

22058590019

22058590019

22RLADBBMS000058

22RLADBBMS000058

22RLADBBMS000058

22RLADBBMS000058

22RLADBBMS000058

22RLADBBMS000058

22RLADBBMS000058

22RLADBBMS000004

22RLADBBMS000004

22RLADBBMS000004

22RLADBBMS000004

22RLADBBMS000004

22RLADBBMS000004

22RLADBBMS000004

22RLADBBMS000060

22RLADBBMS000060

22RLADBBMS000060

22RLADBBMS000060

22RLADBBMS000060

22RLADBBMS000060

© Project Samarth - All Rights Reserved

VAIBHAV
ARORA

VAIBHAV
ARORA

VAIBHAV
ARORA

VAIBHAV
ARORA

VAIBHAV
ARORA

VAIBHAV
ARORA

VAIBHAV
ARORA

ADITYA
KUMAR

ADITYA
KUMAR

ADITYA
KUMAR

ADITYA
KUMAR

ADITYA
KUMAR

ADITYA
KUMAR

ADITYA
KUMAR

VANSH
KANOJIA

VANSH
KANOJIA

VANSH
KANOJIA

VANSH
KANOJIA

VANSH
KANOJIA

VANSH
KANOJIA

2051001002

2274001201

2346000001

2922061201

2922061202

2922061203

6967000009

2051001002

2274001201

2346000001

2922061201

2922061202

2922061203

6967000027

2051001002

2036000004

2274001201

2922061201

2922061202

2922061203

fe=<t siuenier oRe -
£c|

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=t sk oRe -
£c|

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

fe=<) snu=ie ara -
£C|

CREATIVE WRITING

PRINCIPLES OF
MACROECONOMICS
1

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

8

19

24

24

24

20

22

21

22

18

18

Initiative By

Ok

Ok

Not Ente

Ok

Ok
Ok
Not Ente

Ok

Ok

Not Ente

Ok

Ok
Ok
Not Ente
Ok

Not Ente

Ok

Ok

Ok

Ok

g MoE



133

134

135

136

137

138

139

140

141

142

143

144

145

146

147

148

149

150

151

22058590019

22058590020

22058590020

22058590020

22058590020

22058590020

22058590020

22058590020

22058590021

22058590021

22058590021

22058590021

22058590021

22058590021

22058590021

22058590022

22058590022

22058590022

22058590022

22RLADBBMS000060

22RLADBBMS000031

22RLADBBMS000031

22RLADBBMS000031

22RLADBBMS000031

22RLADBBMS000031

22RLADBBMS000031

22RLADBBMS000031

22RLADBBMS000039

22RLADBBMS000039

22RLADBBMS000039

22RLADBBMS000039

22RLADBBMS000039

22RLADBBMS000039

22RLADBBMS000039

22RLADBBMS000048

22RLADBBMS000048

22RLADBBMS000048

22RLADBBMS000048

© Project Samarth - All Rights Reserved

VANSH
KANOJIA

HARSH
RANJAN

HARSH
RANJAN

HARSH
RANJAN

HARSH
RANJAN

HARSH
RANJAN

HARSH
RANJAN

HARSH
RANJAN

MANYA
GOEL

MANYA
GOEL

MANYA
GOEL

MANYA
GOEL

MANYA
GOEL

MANYA
GOEL

MANYA
GOEL

ROUNAK
MANGTANI

ROUNAK
MANGTANI

ROUNAK
MANGTANI

ROUNAK
MANGTANI

6967000009

2051001002

2336000002

2922061201

2922061202

2922061203

6967000009

2554001201

2051001003

2036000002

2922061201

2922061202

2922061203

6967000009

2554001201

2051001002

2036000002

2414001201

2922061201

FIT INDIA

oY nu=aTie aa -
RG]

LIFE SKILL
EDUCATION

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

e Hifsar iR s
WG -

COMMUNICATION IN
EVERYDAY LIFE

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

fe=at siuenfye ora -
|

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

COST AND
MANAGEMENT

AN NMALINITINID

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

20.00

10.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

23

24

24

22

14

29

27

30

29

12

20

23

Initiative By

Not Ente
Ok

Ok
Ok

Ok
Ok

Not Ente

Ok

Ok

Not Ente
Ok

Ok
Ok

Not Ente

Ok

Ok
Not Ente

Ok

Ok

g MoE



152

153

154

155

156

157

158

159

160

161

162

163

164

165

166

167

168

169

170

171

172

22058590022

22058590022

22058590022

22058590023

22058590023

22058590023

22058590023

22058590023

22058590023

22058590023

22058590024

22058590024

22058590024

22058590024

22058590024

22058590024

22058590024

22058590025

22058590025

22058590025

22058590025

22RLADBBMS000048

22RLADBBMS000048

22RLADBBMS000048

22RLADBBMS000029

22RLADBBMS000029

22RLADBBMS000029

22RLADBBMS000029

22RLADBBMS000029

22RLADBBMS000029

22RLADBBMS000029

22RLADBBMS000023

22RLADBBMS000023

22RLADBBMS000023

22RLADBBMS000023

22RLADBBMS000023

22RLADBBMS000023

22RLADBBMS000023

22RLADBBMS000010

22RLADBBMS000010

22RLADBBMS000010

22RLADBBMS000010

© Project Samarth - All Rights Reserved

ROUNAK
MANGTANI

ROUNAK
MANGTANI

ROUNAK
MANGTANI

GARV
TEVATIA

GARV
TEVATIA

GARV
TEVATIA

GARV
TEVATIA

GARV
TEVATIA

GARV
TEVATIA

GARV
TEVATIA

DEVANSH
GAUTAM

DEVANSH
GAUTAM

DEVANSH
GAUTAM

DEVANSH
GAUTAM

DEVANSH
GAUTAM

DEVANSH
GAUTAM

DEVANSH
GAUTAM

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

2922061202

2922061203

6967000009

2051001002

2036000002

2414001201

2922061201

2922061202

2922061203

6967000009

2051001002

2036000002

2414001201

2922061201

2922061202

2922061203

6967000009

2051001002

2344001201

2346000001

2922061201

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

2= Mgt owH -
£c|
COMMUNICATION IN

EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=t siuenike oRe -
|

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

o= 3nu=aTie aa -
RG]

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

26 Ok
28 Ok

Not Ente
10 Ok

Not Ente
21 Ok
21 Ok
25 Ok
24 Ok

Not Ente
10 Ok

Not Ente
13 Ok
23 Ok
25 Ok
24 Ok

Not Ente
10 Ok
22 Ok

Not Ente
23 Ok

Initiative By % MoE



173

174

175

176

177

178

179

180

181

182

183

184

185

186

187

188

189

190

191

192

193

22058590025

22058590025

22058590025

22058590026

22058590026

22058590026

22058590026

22058590026

22058590026

22058590026

22058590027

22058590027

22058590027

22058590027

22058590027

22058590027

22058590027

22058590028

22058590028

22058590028

22058590028

22RLADBBMS000010

22RLADBBMS000010

22RLADBBMS000010

22RLADBBMS000059

22RLADBBMS000059

22RLADBBMS000059

22RLADBBMS000059

22RLADBBMS000059

22RLADBBMS000059

22RLADBBMS000059

22RLADBBMS000011

22RLADBBMS000011

22RLADBBMS000011

22RLADBBMS000011

22RLADBBMS000011

22RLADBBMS000011

22RLADBBMS000011

22RLADBBMS000049

22RLADBBMS000049

22RLADBBMS000049

22RLADBBMS000049

© Project Samarth - All Rights Reserved

AMIT
KUMAR

AMIT
KUMAR

AMIT
KUMAR

VAISHNAV
YADAV

VAISHNAV
YADAV

VAISHNAV
YADAV

VAISHNAV
YADAV

VAISHNAV
YADAV

VAISHNAV
YADAV

VAISHNAV
YADAV

ANAND
MISHRA

ANAND
MISHRA

ANAND
MISHRA

ANAND
MISHRA

ANAND
MISHRA

ANAND
MISHRA

ANAND
MISHRA

SAUMYA
SHARMA

SAUMYA
SHARMA

SAUMYA
SHARMA

SAUMYA
SHARMA

2922061202

2922061203

6967000027

2051001001

2414001201

2416000004

2922061201

2922061202

2922061203

6967000005

2051001002

2036000002

2344001201

2922061201

2922061202

2922061203

6967000009

2051001002

2186000007

2034001202

2922061201

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

fe=t wreT: gy 3R
TIR - P

COMMUNICATION IN
MANAGEMENT

PERSONAL
FINANCIAL
PLANNING

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

EMOTIONAL
INTELLIGENCE

o= anu=ie aa -
RG]

COMMUNICATION IN
EVERYDAY LIFE

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=<Y snu=Tie ora -
£C|

ENVIRONMENTAL
AUDITING

MARGINALITIES IN
INDIAN WRITING

COSTAND
MANAGEMENT
ACCOUNTING

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

20.00

30.00

10.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

25

28

13

26

24

22

24

10

24

29

29

29

11

27

25

Ok

Ok

Not Ente

Ok

Ok

Ok

Ok

Ok

Ok

Ok

Ok

Not Ente

Ok

Ok

Ok

Ok

Not Ente

Ok

Not Ente

Ok

Ok

Initiative By % MoE



194

195

196

197

198

199

200

201

202

203

204

205

206

207

208

209

210

21

212

213

214

22058590028

22058590028

22058590028

22058590029

22058590029

22058590029

22058590029

22058590029

22058590029

22058590029

22058590030

22058590030

22058590030

22058590030

22058590030

22058590030

22058590030

22058590031

22058590031

22058590031

22058590031

22RLADBBMS000049

22RLADBBMS000049

22RLADBBMS000049

22RLADBBMS000051

22RLADBBMS000051

22RLADBBMS000051

22RLADBBMS000051

22RLADBBMS000051

22RLADBBMS000051

22RLADBBMS000051

22RLADBBMS000032

22RLADBBMS000032

22RLADBBMS000032

22RLADBBMS000032

22RLADBBMS000032

22RLADBBMS000032

22RLADBBMS000032

22RLADBBMS000056

22RLADBBMS000056

22RLADBBMS000056

22RLADBBMS000056

© Project Samarth - All Rights Reserved

SAUMYA
SHARMA

SAUMYA
SHARMA

SAUMYA
SHARMA

SUJIT
GUPTA

SUJIT
GUPTA

SUJIT
GUPTA

SUJIT
GUPTA

SUJIT
GUPTA

SUJIT
GUPTA

SUJIT
GUPTA

HRITIK
RASTOGI

HRITIK
RASTOGI

HRITIK
RASTOGI

HRITIK
RASTOGI

HRITIK
RASTOGI

HRITIK
RASTOGI

HRITIK
RASTOGI

TISHA
GUPTA

TISHA
GUPTA

TISHA
GUPTA

TISHA

N1IIDTA

2922061202

2922061203

6967000019

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967007001

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967000019

2051001001

2274001201

2346000001

2922061201

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

fe=at sk ora -
|

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

VEDIC
MATHEMATICS - II

o= anu=ie aa -
RG]

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

&=t LT o 3R
AR -

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2

CCENMEQTED

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

28 Ok
24 Ok
9 Ok
10 Ok
Not Ente
19 Ok
22 Ok
29 Ok
22 Ok
8 Ok
10 Ok
Not Ente
21 Ok
18 Ok
20 Ok
24 Ok
8 Ok
14 Ok
23 Ok
Not Ente
24 Ok

Initiative By % MoE



215

216

217

218

219

220

221

222

223

224

225

226

227

228

229

230

22058590031

22058590031

22058590031

22058590032

22058590032

22058590032

22058590032

22058590032

22058590032

22058590032

22058590033

22058590033

22058590033

22058590033

22058590033

22058590033

22RLADBBMS000056

22RLADBBMS000056

22RLADBBMS000056

22RLADBBMS000013

22RLADBBMS000013

22RLADBBMS000013

22RLADBBMS000013

22RLADBBMS000013

22RLADBBMS000013

22RLADBBMS000013

22RLADBBMS000042

22RLADBBMS000042

22RLADBBMS000042

22RLADBBMS000042

22RLADBBMS000042

22RLADBBMS000042

© Project Samarth - All Rights Reserved

TISHA
GUPTA

TISHA
GUPTA

TISHA
GUPTA

ARYAN
BHATT

ARYAN
BHATT

ARYAN
BHATT

ARYAN
BHATT

ARYAN
BHATT

ARYAN
BHATT

ARYAN
BHATT

POSA
LEELA
VENKATA
VAMSI

POSA
LEELA
VENKATA
VAMSI

POSA
LEELA
VENKATA
VAMSI

POSA
LEELA
VENKATA
VAMSI

POSA
LEELA
VENKATA
VAMSI

POSA
LEELA
VENKATA
VAMSI

2922061202

2922061203

6967000027

2051001002

2036000004

2922061201

2922061202

2922061203

6967000019

2554001201

2051001002

2346000001

2922061201

2922061202

2922061203

6967007001

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

fe=at sk ora -
|

CREATIVE WRITING

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

fe=<Y snu=Tie aRa -
T

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

VEDIC
MATHEMATICS - 1l

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

20.00

30.00

30.00

30.00

10.00

30.00

20.00

30.00

30.00

30.00

10.00

27 Ok
25 Ok
Not Ente
6 Ok
Not Ente
22 Ok
23 Ok
24 Ok
8 Ok
22 Ok
12 Ok
Not Ente
24 Ok
29 Ok
24 Ok
10 Ok
Initiative By % MoE



231

232

233

234

235

236

237

238

239

240

241

242

243

244

245

246

247

248

249

22058590033

22058590034

22058590034

22058590034

22058590034

22058590034

22058590034

22058590034

22058590035

22058590035

22058590035

22058590035

22058590035

22058590035

22058590035

22058590036

22058590036

22058590036

22058590036

22RLADBBMS000042

22RLADBBMS000005

22RLADBBMS000005

22RLADBBMS000005

22RLADBBMS000005

22RLADBBMS000005

22RLADBBMS000005

22RLADBBMS000005

22RLADBBMS000044

22RLADBBMS000044

22RLADBBMS000044

22RLADBBMS000044

22RLADBBMS000044

22RLADBBMS000044

22RLADBBMS000044

22RLADBBMS000052

22RLADBBMS000052

22RLADBBMS000052

22RLADBBMS000052

© Project Samarth - All Rights Reserved

POSA
LEELA
VENKATA
VAMSI

AHAAN
GUPTA

AHAAN
GUPTA

AHAAN
GUPTA

AHAAN
GUPTA

AHAAN
GUPTA

AHAAN
GUPTA

AHAAN
GUPTA

PRIYANKA
GANDHI

PRIYANKA
GANDHI

PRIYANKA
GANDHI

PRIYANKA
GANDHI

PRIYANKA
GANDHI

PRIYANKA
GANDHI

PRIYANKA
GANDHI

SUMIT
KUMAR
SINHA

SUMIT
KUMAR
SINHA

SUMIT
KUMAR
SINHA

SUMIT
KUMAR

CINILIA

2554001201

2051001002

2036000002

2414001201

2922061201

2922061202

2922061203

6967000009

2051001002

2036000004

2274001201

2922061201

2922061202

2922061203

6967000016

2051001001

2346000001

2922061201

2922061202

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

fe=<Y anu=Tie aRa -
PG|

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

oY anu=aTie o -
T

CREATIVE WRITING

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

SOCIAL AND
EMOTIONAL
LEARNING

IREARNLIARSE L LU REIIRY
AR - H

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

23 Ok
8 Ok
Not Ente
20 Ok
23 Ok
25 Ok
24 Ok
Not Ente
12 Ok
Not Ente
28 Ok
30 Ok
29 Ok
30 Ok
7 Ok
17 Ok
Not Ente
21 Ok
23 Ok

Initiative By % MoE



250

251

252

253

254

255

256

257

258

259

260

261

262

263

264

265

266

267

22058590036

22058590036

22058590036

22058590037

22058590037

22058590037

22058590037

22058590037

22058590037

22058590037

22058590038

22058590038

22058590038

22058590038

22058590038

22058590038

22058590038

22058590039

22RLADBBMS000052

22RLADBBMS000052

22RLADBBMS000052

22RLADBBMS000043

22RLADBBMS000043

22RLADBBMS000043

22RLADBBMS000043

22RLADBBMS000043

22RLADBBMS000043

22RLADBBMS000043

22RLADBBMS000012

22RLADBBMS000012

22RLADBBMS000012

22RLADBBMS000012

22RLADBBMS000012

22RLADBBMS000012

22RLADBBMS000012

22RLADBBMS000033

© Project Samarth - All Rights Reserved

SUMIT
KUMAR
SINHA

SUMIT
KUMAR
SINHA

SUMIT
KUMAR
SINHA

PRIYA

PRIYA

PRIYA

PRIYA

PRIYA

PRIYA

PRIYA

ANANYA
SHARMA

ANANYA
SHARMA

ANANYA
SHARMA

ANANYA
SHARMA

ANANYA
SHARMA

ANANYA
SHARMA

ANANYA
SHARMA

ISHITA
NATH

2922061203

6967000009

2554001201

2051001001

2336000002

2922061201

2922061202

2922061203

6967000009

2554001201

2051001002

2036000002

2344001201

2922061201

2922061202

2922061203

6967000027

2051001003

PRINCIPLES OF
MARKETING

FIT INDIA

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

fE=<t LT o 3R
AR -

LIFE SKILL
EDUCATION

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

fe=<Y 3nu=Tie aa -
R

COMMUNICATION IN
EVERYDAY LIFE

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

Trera Hifgan 3k sa@mT
T - T

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

20.00

10.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

20.00

24

29

18

23

21

22

11

21

23

26

25

12

Initiative By

Ok

Not Ente

Ok

Ok

Ok

Ok

Ok

Ok

Not Ente

Ok

Ok

Not Ente

Ok

Ok

Ok

Ok

Not Ente

Ok

g MoE



268

269

270

271

272

273

274

275

276

277

278

279

280

281

282

283

284

285

286

287

288

22058590039

22058590039

22058590039

22058590039

22058590039

22058590039

22058590040

22058590040

22058590040

22058590040

22058590040

22058590040

22058590040

22058590041

22058590041

22058590041

22058590041

22058590041

22058590041

22058590041

22058590042

22RLADBBMS000033

22RLADBBMS000033

22RLADBBMS000033

22RLADBBMS000033

22RLADBBMS000033

22RLADBBMS000033

22RLADBBMS000054

22RLADBBMS000054

22RLADBBMS000054

22RLADBBMS000054

22RLADBBMS000054

22RLADBBMS000054

22RLADBBMS000054

22RLADBBMS000014

22RLADBBMS000014

22RLADBBMS000014

22RLADBBMS000014

22RLADBBMS000014

22RLADBBMS000014

22RLADBBMS000014

22RLADBBMS000019

© Project Samarth - All Rights Reserved

ISHITA
NATH

ISHITA
NATH

ISHITA
NATH

ISHITA
NATH

ISHITA
NATH

ISHITA
NATH

TANISHQ
SINGH

TANISHQ
SINGH

TANISHQ
SINGH

TANISHQ
SINGH

TANISHQ
SINGH

TANISHQ
SINGH

TANISHQ
SINGH

ASMI JAIN

ASMI JAIN

ASMI JAIN

ASMI JAIN

ASMI JAIN

ASMI JAIN

ASMI JAIN

BALADEEN
AHIRWAR

2036000002

2274001201

2922061201

2922061202

2922061203

6967000005

2051001002

2036000002

2414001201

2922061201

2922061202

2922061203

6967000009

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967000009

2051001001

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

EMOTIONAL
INTELLIGENCE

fe=t siuenie oRe -
£c|

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

2= et o -
G|
COMMUNICATION IN

EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

&=t LT o 3R
AR -

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

20.00

Not Ente
21 Ok
29 Ok
27 Ok
30 Ok
8 Ok
10 Ok

Not Ente
23 Ok
29 Ok
26 Ok
29 Ok

Not Ente
11 Ok

Not Ente
17 Ok
29 Ok
27 Ok
28 Ok

Not Ente
13 Ok

Initiative By % MoE



289

290

291

292

293

294

295

296

297

298

299

300

301

302

303

304

305

306

307

308

22058590042

22058590042

22058590042

22058590042

22058590042

22058590042

22058590043

22058590043

22058590043

22058590043

22058590043

22058590043

22058590043

22058590044

22058590044

22058590044

22058590044

22058590044

22058590044

22058590044

22RLADBBMS000019

22RLADBBMS000019

22RLADBBMS000019

22RLADBBMS000019

22RLADBBMS000019

22RLADBBMS000019

22RLADBBMS000047

22RLADBBMS000047

22RLADBBMS000047

22RLADBBMS000047

22RLADBBMS000047

22RLADBBMS000047

22RLADBBMS000047

22RLADBBMS000020

22RLADBBMS000020

22RLADBBMS000020

22RLADBBMS000020

22RLADBBMS000020

22RLADBBMS000020

22RLADBBMS000020

© Project Samarth - All Rights Reserved

BALADEEN
AHIRWAR

BALADEEN
AHIRWAR

BALADEEN
AHIRWAR

BALADEEN
AHIRWAR

BALADEEN
AHIRWAR

BALADEEN
AHIRWAR

RIYA JAIN

RIYA JAIN

RIYA JAIN

RIYA JAIN

RIYA JAIN

RIYA JAIN

RIYA JAIN

BIPUL
KUMAR

BIPUL
KUMAR

BIPUL
KUMAR

BIPUL
KUMAR

BIPUL
KUMAR

BIPUL
KUMAR

BIPUL
KUMAR

2274001201

2346000001

2922061201

2922061202

2922061203

6967000008

2051001003

2036000002

2344001201

2922061201

2922061202

2922061203

6967000009

2051001002

2274001201

2346000001

2922061201

2922061202

2922061203

6967000027

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FINANCIAL
LITERACY

e Hifgan 3k s
WG -

COMMUNICATION IN
EVERYDAY LIFE

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=<Y 3nu=Tie aa -
PG|

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

18

27

28

28

10

16

22

23

27

24

11

14

19

25

24

Ok

Not Ente

Ok

Ok

Ok

Ok

Ok

Not Ente

Ok

Ok

Ok

Ok

Not Ente

Ok

Ok

Not Ente

Ok

Ok

Ok

Not Ente

Initiative By % MoE



309

310

311

312

313

314

315

316

317

318

319

320

321

322

323

324

325

326

327

328

22058590045

22058590045

22058590045

22058590045

22058590045

22058590045

22058590045

22058590046

22058590046

22058590046

22058590046

22058590046

22058590046

22058590046

22058590047

22058590047

22058590047

22058590047

22058590047

22058590047

22RLADBBMS000038

22RLADBBMS000038

22RLADBBMS000038

22RLADBBMS000038

22RLADBBMS000038

22RLADBBMS000038

22RLADBBMS000038

22RLADBBMS000022

22RLADBBMS000022

22RLADBBMS000022

22RLADBBMS000022

22RLADBBMS000022

22RLADBBMS000022

22RLADBBMS000022

22RLADBBMS000008

22RLADBBMS000008

22RLADBBMS000008

22RLADBBMS000008

22RLADBBMS000008

22RLADBBMS000008

© Project Samarth - All Rights Reserved

MANAV
MALHOTRA

MANAV
MALHOTRA

MANAV
MALHOTRA

MANAV
MALHOTRA

MANAV
MALHOTRA

MANAV
MALHOTRA

MANAV
MALHOTRA

CHIRAG

CHIRAG

CHIRAG

CHIRAG

CHIRAG

CHIRAG

CHIRAG

ALOK
RANJAN

ALOK
RANJAN

ALOK
RANJAN

ALOK
RANJAN

ALOK
RANJAN

ALOK
RANJAN

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967007001

2051001003

2344001201

2346000001

2922061201

2922061202

2922061203

6967000019

2051001003

2274001201

2346000001

2922061201

2922061202

2922061203

fe=<t siuenier oRe -
£c|

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

VEDIC
MATHEMATICS - I

reret Hifegar 3R s
o - T

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

e Hifsar iR s
o - T

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

14

18

23

25

23

14

28

29

28

30

12

20

22

26

24

Ok

Not Ente

Ok

Ok

Ok

Ok

Ok

Ok

Ok

Not Ente

Ok

Ok

Ok

Ok

Ok

Ok

Not Ente

Ok

Ok

Ok

Initiative By % MoE



329

330

331

332

333

334

335

336

337

338

339

340

341

342

343

344

345

346

347

348

22058590047

22058590048

22058590048

22058590048

22058590048

22058590048

22058590048

22058590048

22058590049

22058590049

22058590049

22058590049

22058590049

22058590049

22058590049

22058590050

22058590050

22058590050

22058590050

22058590050

22RLADBBMS000008

22RLADBBMS000035

22RLADBBMS000035

22RLADBBMS000035

22RLADBBMS000035

22RLADBBMS000035

22RLADBBMS000035

22RLADBBMS000035

22RLADBBMS000026

22RLADBBMS000026

22RLADBBMS000026

22RLADBBMS000026

22RLADBBMS000026

22RLADBBMS000026

22RLADBBMS000026

22RLADBBMS000062

22RLADBBMS000062

22RLADBBMS000062

22RLADBBMS000062

22RLADBBMS000062

© Project Samarth - All Rights Reserved

ALOK
RANJAN

KRISHNA
GOEL

KRISHNA
GOEL

KRISHNA
GOEL

KRISHNA
GOEL

KRISHNA
GOEL

KRISHNA
GOEL

KRISHNA
GOEL

DIVANSHI
GROVER

DIVANSHI
GROVER

DIVANSHI
GROVER

DIVANSHI
GROVER

DIVANSHI
GROVER

DIVANSHI
GROVER

DIVANSHI
GROVER

YASH
AGGARWAL

YASH
AGGARWAL

YASH
AGGARWAL

YASH
AGGARWAL

YASH
AGGARWAL

6967000027

2051001003

2036000002

2414001201

2922061201

2922061202

2922061203

6967000009

2051001002

2036000002

2274001201

2922061201

2922061202

2922061203

6967000019

2051001002

2922061201

2922061202

2922061203

6967000009

DIGITAL
EMPOWERMENT

rere Hifsar iR s
WG - T

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=t siuenfke oRa -
|

COMMUNICATION IN
EVERYDAY LIFE

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

oY nu=aTie aa -
T

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

Not Ente
12 Ok
Not Ente
22 Ok
22 Ok
20 Ok
22 Ok
Not Ente
10 Ok
Not Ente
23 Ok
28 Ok
29 Ok
24 Ok
8 Ok
11 Ok
24 Ok
21 Ok
24 Ok
Not Ente

Initiative By % MoE



349

350

351

352

353

354

355

356

357

358

359

360

361

362

363

364

365

366

367

22058590050

22058590050

22058590051

22058590051

22058590051

22058590051

22058590051

22058590051

22058590051

22058590052

22058590052

22058590052

22058590052

22058590052

22058590052

22058590052

22058590053

22058590053

22058590053

22RLADBBMS000062

22RLADBBMS000062

22RLADBBMS000046

22RLADBBMS000046

22RLADBBMS000046

22RLADBBMS000046

22RLADBBMS000046

22RLADBBMS000046

22RLADBBMS000046

22RLADBBMS000053

22RLADBBMS000053

22RLADBBMS000053

22RLADBBMS000053

22RLADBBMS000053

22RLADBBMS000053

22RLADBBMS000053

22RLADBBMS000030

22RLADBBMS000030

22RLADBBMS000030

© Project Samarth - All Rights Reserved

YASH
AGGARWAL

YASH
AGGARWAL

RISHU RAJ

RISHU RAJ

RISHU RAJ

RISHU RAJ

RISHU RAJ

RISHU RAJ

RISHU RAJ

TANISH
MALHOTRA

TANISH
MALHOTRA

TANISH
MALHOTRA

TANISH
MALHOTRA

TANISH
MALHOTRA

TANISH
MALHOTRA

TANISH
MALHOTRA

HARDIK
SHARMA

HARDIK
SHARMA

HARDIK

CLIADRMNAA

2554001201

2186000007

2051001002

2346000004

2922061201

2922061202

2922061203

6967000005

2554001201

2051001003

2036000002

2344001201

2922061201

2922061202

2922061203

6967000005

2051001002

2036000002

2414001201

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

ENVIRONMENTAL
AUDITING

fe=t siuenikes oRe -
£c|

BACK-END WEB
DEVELOPMENT

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

EMOTIONAL
INTELLIGENCE

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

Trera Hifgan 3k sa@mT
o - T

COMMUNICATION IN
EVERYDAY LIFE

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

EMOTIONAL
INTELLIGENCE

o= nu=aTies o -
T

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN

RAANIANACANAICNIT

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2

cCACOoTED

30.00

20.00

30.00

30.00

30.00

10.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

23 Ok

Not Ente
9 Ok

Not Ente
16 Ok
19 Ok
24 Ok
8 Ok
21 Ok
18 Ok

Not Ente
20 Ok
23 Ok
26 Ok
24 Ok
8 Ok
8 Ok

Not Ente
21 Ok
Initiative By g MoE



368

369

370

371

372

373

374

375

376

377

378

379

380

381

382

383

384

385

386

387

22058590053

22058590053

22058590053

22058590053

22058590054

22058590054

22058590054

22058590054

22058590054

22058590054

22058590054

22058590055

22058590055

22058590055

22058590055

22058590055

22058590055

22058590055

22058590056

22058590056

22RLADBBMS000030

22RLADBBMS000030

22RLADBBMS000030

22RLADBBMS000030

22RLADBBMS000021

22RLADBBMS000021

22RLADBBMS000021

22RLADBBMS000021

22RLADBBMS000021

22RLADBBMS000021

22RLADBBMS000021

22RLADBBMS000057

22RLADBBMS000057

22RLADBBMS000057

22RLADBBMS000057

22RLADBBMS000057

22RLADBBMS000057

22RLADBBMS000057

22RLADBBMS000034

22RLADBBMS000034

© Project Samarth - All Rights Reserved

HARDIK
SHARMA

HARDIK
SHARMA

HARDIK
SHARMA

HARDIK
SHARMA

CHARU
SHARMA

CHARU
SHARMA

CHARU
SHARMA

CHARU
SHARMA

CHARU
SHARMA

CHARU
SHARMA

CHARU
SHARMA

TUSHAR
SACHDEVA

TUSHAR
SACHDEVA

TUSHAR
SACHDEVA

TUSHAR
SACHDEVA

TUSHAR
SACHDEVA

TUSHAR
SACHDEVA

TUSHAR
SACHDEVA

KANISHK
VERMA

KANISHK
VERMA

2922061201

2922061202

2922061203

6967000009

2051001002

2036000004

2274001201

2922061201

2922061202

2922061203

6967000003

2051001002

2036000004

2922061201

2922061202

2922061203

6967000019

2554001201

2051001002

2186000007

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

fe=t sk ora -
|

CREATIVE WRITING

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

CULTURE AND
COMMUNICATION

o= anu=Tie aa -
R

CREATIVE WRITING

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

PROFESSIONAL
PREPARATION AND
CAREER
AVENUESIN
PHYSICAL
EDUCATION AND
SPORTS

fe=<Y anu=ie aa -
RG]

ENVIRONMENTAL
AUDITING

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

30.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

10.00

30.00

20.00

24 Ok
24 Ok
28 Ok
Not Ente
14 Ok
Not Ente
23 Ok
27 Ok
29 Ok
24 Ok
8 Ok
0 Ok
Not Ente
21 Ok
23 Ok
20 Ok
6 Ok
22 Ok
8 Ok
Not Ente
Initiative By g MoE



388

389

390

391

392

393

394

395

396

397

398

399

400

401

402

403

404

405

406

407

22058590056

22058590056

22058590056

22058590056

22058590056

22058590057

22058590057

22058590057

22058590057

22058590057

22058590057

22058590057

22058590058

22058590058

22058590058

22058590058

22058590058

22058590058

22058590058

22058590059

22RLADBBMS000034

22RLADBBMS000034

22RLADBBMS000034

22RLADBBMS000034

22RLADBBMS000034

22RLADBBMS000024

22RLADBBMS000024

22RLADBBMS000024

22RLADBBMS000024

22RLADBBMS000024

22RLADBBMS000024

22RLADBBMS000024

22RLADBBMS000050

22RLADBBMS000050

22RLADBBMS000050

22RLADBBMS000050

22RLADBBMS000050

22RLADBBMS000050

22RLADBBMS000050

22RLADBBMS000061

© Project Samarth - All Rights Reserved

KANISHK
VERMA

KANISHK
VERMA

KANISHK
VERMA

KANISHK
VERMA

KANISHK
VERMA

DEVANSH
KHANNA

DEVANSH
KHANNA

DEVANSH
KHANNA

DEVANSH
KHANNA

DEVANSH
KHANNA

DEVANSH
KHANNA

DEVANSH
KHANNA

SOUMYA
KUMARI

SOUMYA
KUMARI

SOUMYA
KUMARI

SOUMYA
KUMARI

SOUMYA
KUMARI

SOUMYA
KUMARI

SOUMYA
KUMARI

VINAY
PRATAP
SINGH

2274001201

2922061201

2922061202

2922061203

6967000019

2051001002

2036000002

2414001201

2922061201

2922061202

2922061203

6967000019

2051001002

2274001201

2346000001

2922061201

2922061202

2922061203

6967000027

2051001002

PRINCIPLES OF
MACROECONOMICS
1

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

o= anu=aTie aa -
T

COMMUNICATION IN
EVERYDAY LIFE

COMMUNICATION IN
MANAGEMENT

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

fe=t sk oRe -
|

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

DIGITAL
EMPOWERMENT

fe=<) 3nu=ie aa -
g

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

20.00

19 Ok
28 Ok
28 Ok
24 Ok
8 Ok
12 Ok
Not Ente
28 Ok
25 Ok
29 Ok
28 Ok
8 Ok
9 Ok
27 Ok
Not Ente
23 Ok
27 Ok
24 Ok
Not Ente
8 Ok
Initiative By g MoE



408

409

410

411

412

413

414

415

416

417

418

419

420

421

422

423

424

425

426

22058590059

22058590059

22058590059

22058590059

22058590059

22058590059

22058590060

22058590060

22058590060

22058590060

22058590060

22058590060

22058590060

22058590061

22058590061

22058590061

22058590061

22058590061

22058590061

22RLADBBMS000061

22RLADBBMS000061

22RLADBBMS000061

22RLADBBMS000061

22RLADBBMS000061

22RLADBBMS000061

22RLADBBMS000001

22RLADBBMS000001

22RLADBBMS000001

22RLADBBMS000001

22RLADBBMS000001

22RLADBBMS000001

22RLADBBMS000001

22RLADBBMS000041

22RLADBBMS000041

22RLADBBMS000041

22RLADBBMS000041

22RLADBBMS000041

22RLADBBMS000041

© Project Samarth - All Rights Reserved

VINAY
PRATAP
SINGH

VINAY
PRATAP
SINGH

VINAY
PRATAP
SINGH

VINAY
PRATAP
SINGH

VINAY
PRATAP
SINGH

VINAY
PRATAP
SINGH

AAKASH
DASS

AAKASH
DASS

AAKASH
DASS

AAKASH
DASS

AAKASH
DASS

AAKASH
DASS

AAKASH
DASS

NISHANT
KUMAR

NISHANT
KUMAR

NISHANT
KUMAR

NISHANT
KUMAR

NISHANT
KUMAR

NISHANT
KUMAR

2344001201

2346000001

2922061201

2922061202

2922061203

6967000019

2051001001

2274001201

2346000001

2922061201

2922061202

2922061203

6967000009

2051001002

2186000007

2922061201

2922061202

2922061203

6967000009

DATA ANALYSIS AND
VISUALIZATION
USING PYTHON

ADVACED
SPREADSHEETS
TOOLS

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

THE ART OF BEING
HAPPY

o=t WIS gHEivor SR
AR -

PRINCIPLES OF
MACROECONOMICS
1

ADVACED
SPREADSHEETS
TOOLS

COST AND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

o= anu=aTie aa -
RG]

ENVIRONMENTAL
AUDITING

COSTAND
MANAGEMENT
ACCOUNTING

MICROECONOMICS

PRINCIPLES OF
MARKETING

FIT INDIA

Designed & Developed by @

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

2
SEMESTER

30.00

30.00

30.00

30.00

10.00

20.00

30.00

30.00

30.00

30.00

20.00

30.00

30.00

30.00

23

23

28

25

17

22

27

25

21

21

22

Initiative By

Ok

Not Ente

Ok

Ok

Ok

Ok
Ok

Ok

Not Ente

Ok

Ok
Ok
Not Ente
Ok

Not Ente
Ok

Ok
Ok

Not Ente

g MoE



PROFESSIONAL
PREPARATION AND
AREER
427 22058590061 22RLADBBMS000041 NISHANT 2554001201 EVENUESIN 2 30.00 22 Ok
KUMAR SEMESTER
PHYSICAL
EDUCATION AND

SPORTS

© Project Samarth - All Rights Reserved Designed & Developed by @ Initiative By g MoE



